100
98101-98108  98201-98206
2 ( )
@ ()
@ 2 30 60
20 2 40
® 2B
® -
© ()
30
30

Adversity comes in many forms—acute, cyclical, long-term and systemic. It sometimes
affects individuals or single firms; other times it cuts across a wide swath of entities. However, its
pathology is consistent: Adversity constrains a key resource, which then depresses demand, supply
or both. That gives rise to unmet need and releases other resources that become redundant. An
opportunity emerges for inventive entrepreneurs who can reroute the redundant resources to fill the
unmet need.

Adversity is also characterized by missing or inadequate elements at critical points in the
business system. These may include key inputs, capital, technologies, or partners in the supply,
distribution, and marketing chains. Entrepreneurs who can creatively identify unlikely, alternative
candidates are able to get a leg up. However, the art of aligning the incentives of an unorthodox
coalition and maintaining equilibrium among the members is no small challenge.

Getting a good night’ s deep has long been known to cement the day’ s memories, moving them from
short-termstorage into long-term holding, but new research shows that it’ s not automatic. A night of z' sis helpful
only if you know atest is coming or, more generaly, if you explicitly tell yoursalf you' Il need the information in
the future. In other words, don’ t expect eight hours of shut-eye to help you on a pop quiz.

In an elegant series of experiments, scientists at the University of Libeck in Germany tested memory by
having volunteers learn 40 word pairs, or the location of 15 cards in a Concentrationtype game plus a sequence
of finger taps (pinkie, index, forefinger...). Sleep improved retention only in those who had been told they’ d be
tested 10 hours later, not in those for whom the quiz came as a surprise, says a report in the Journal of
Neuroscience. “Merely expecting that a memory will be used in a test determines whether sleep benefits its
consolidation,” says L tibeck’s Jan Born.

The new research is the first to show how sleep works its memory magic. EEGs found that the “test is
coming” group spent more time in deep, slow-wave sleep than did the group not anticipating a test. Slow
electrical waves act as a replay button, causing the hippocampus to reactivate new memories and synchronizing
the neocortex so that it accepts them into long-term storage. This expectant group aso had more “ dleep spindles,”
bursts of electrical activity that prime networks in the cortex to store memories arriving from the hippocampus
and to integrate them into existing knowledge, which makes retrieval easier.

4 1. Which of the following best states the main idea of the above passage?
@ Sleep deprivation causes test failures.

@ Long-term memory can only happen in sleep.
® Test results can be improved when test takers sleep better.
@ One can perform better in tests with the anticipation of tests and sound sleep.

1 2. Inlineone, the underlined word cement can be best replaced by
@ reinforce @ undermine ® update @ predict

3 3. According to the new research, which of the following is NOT true?

@ Slow electrical waves lead to the reactivation of new memories.

@ Memory retention by sleep is more effective in the expectant group.

® Anyonewho isin deep, slow-wave sleep has trouble remembering what is studied.

@ Sleep spindles with bursts of electrical activity help consolidate new and old memories.

4 4. Based on the above passage, which of the following procedures is most possibly used in the research?
@ Asking the participants to recall their dreams.

@ Giving the participants different memory tasks and tests.

® Assigning the participants into groups by the lengths of sleep.

@ Informing one group of participants of the test but not the other.

2 5. Whichismost likely the conclusion of the research?

@ With proper training, memory can be enhanced after a good night’ s sleep.

@ When one knows atest is coming, a good night’ s sleep can benefit his memory storage.

® Theretentionof what is studied can barely be integrated with the existing memories.

@ In order to remember new-learned information, one has to learn concentration skills.




Last fall, 80 of these type-A students at Stanford Graduate School of Business signed up for marketing
professor Jennifer Aaker’ s course called “ Designing Happiness.” Aaker’ s work is gaining attention not just in
academia but also in corporate America; she has worked with AOL, Adobe, and Facebook, among other
companies, helping them figure out how to use happiness to increase employees productivity and woo customers.
If her hypotheses are correct, marketing happiness could be one of the few ways businesses can still appeal to
people in a manner that feels authentic. “ The idea of brands enabling happiness and providing greater meaning in
the world is powerful,” Aaker says. “ People have an aversion to anything that feels overly manufactured.”

Aaker, who studied psychology aongside marketing, has spent the past several years researching her subject:
how people find happiness, keep it, manipulate it, and use it as a resource. Her research defines happiness as “a
state of well-being characterized by emotions ranging from contentment to intense joy.” In the aftermath of
financial crisis, national morale islow; marketers see the appeal of promising happiness along with their products.

Aaker's students learned that the anticipation of a pleasurable experience feels as good as finishing an
onerous task. They discovered that a meaningful experience often makes people happier than moments of pure
pleasure. And they also learned that younger people feel happiest when they are excited, while older people
equate happi ness with peaceful ness.

3 6. Which of the following is the most appropriate title for the above passage?
® Buying Happiness by Money. @ Marketing Happiness by Power.
® Designing Brands of Happiness. @ Manipulating Happiness by Selling.
4 7. Which of the following isNOT part of Aaker’s hypotheses?
@ Happinessincreases productivity. @ Happiness appeals to customers.
® Customers feel happy about authenticity. @ Customers like extremely manufactured products.
1 8. Theunderlined word “aftermath” has a similar meaning to
@ consequence @ hindsight ® reaction
1 9. What value do marketers see in financial crisis?
@ Itistimeto give people promise of happiness.
@ National moraleisso low that it is best to slow down production.
® Giving customers confidence to struggle through like is important.
@ The amount of money spent by each person should be valued.
4 10. According to the passage, which of the following descriptions about happinessis NOT true?
@® Happinessis how one feels when completing an onerous work.
@ Happiness could very possibly change with age.
® Happiness is about anticipating a pleasurable experience.
@ Happiness can be easily quantified.

@ backlash

Negotiators often do not bother to ask questions because they assume the other party will not answer them.
Thisis a colossal mistake. While there is no guarantee that someone will answer your guestions, one thing is
certain: your questions are more likely to be answered if you ask them than if you don’ t. But asking the important
guestionsis not enough; the real trick isin knowing how to ask them.

For example, if you want to know the other side’ s reservation value, it is usually futile to ask them for their
bottom-line figures; they are unlikely to answer. But you can ask other questions that they will answer, and that
will give you essentially the same information. Consider these |ess-threatening queries:

“ What do you plan to do with the products you’ re purchasing?’

“ Tell me more about your customers.”

“ How does this dedl fit into your overall business strategy?’

These questions are ssimple and straightforward. Answers solicited from these questions can be useful to
understand the other party’ s position. Unfortunately, many negotiators do not ask such indirect questions because
they are too busy arguing the merits of their case. Asking questions is especially important anytime you are
surprised or skeptical.

3 11. What isthe main idea of the above passage?
@ Negotiators are only interested in their own case.

@ Skepticism prevents negotiators from asking questions.
® Asking indirect questions can solicit necessary information.
@ Negotiators are reluctant to ask questions because it makes them look weak.

3 12.Inlinetwo, the word “colossal” can be best replaced by
O simple @ specific ® tremendous
2 13. Which of the following statementsis NOT true?
@ Asking questions is particularly necessary when in doubt.
@ Negotiators should focus on arguing the merits of their case.
® Asking less-threatening questions can be useful to obtain answers.
@ Negotiators do not need to waste time asking about the bottomtline figures.
3 14. Why does the author urge negotiators to ask more questions?
@ Asking questionsisfutile.
@ Asking questions is an effective icebreaker.
® Asking guestions provides an opportunity to obtain more information.
@ Asking questions lay the groundwork for more detailed discussion.
1 15. Generadized from the three questions used above, which of the following question is most likely to be
recommended by the author?
@ “What would happen if the projections were incorrect?’
@ “How much are you willing to offer?’
® “What discount can we get if we purchase in bulk?’
@ “What punitive damages can our clients be awarded?’

@ fantastic

The current economic climate may have inspired teens to get a job and help out with household expenses,
but new research indicates that working too much gets in the way of schoolwork.

According to a new study published in Child Development, working more than 20 hours a week while in
high school can lead to academic and behavior problems. The findings, researchers said, are meant as a warning.
“Parents, educators, and policymakers should monitor and constrain the number of hours adolescents work while
they are enrolled in high school,” Kathryn C. Monahan, a postdoctoral research scientist who led the study at the
University of Washington, said in a press release.

To reach this conclusion, researchers from the University of Washington, University of Virginia, and Temple
University analyzed longitudinal data collected over two separate one-year spans in the late 1980s that was
reanalyzed in 1993. Using a sample of about 1,800 students in 10th and 11th grades, researchers compared the
performance of those who got jobs to that of similar teens who didn’ t work. They ultimately discovered that
logging more than 20 hours a week at work led to declines in school engagement and affected how far students
were expected to go with their schooling. Researchers aso found increases in problem behavior such as stealing,
carrying aweapon, and using alcohol and illegal drugs among students who worked that much.

In contrast, working 20 hours or less per week had negligible academic, psychological, or behavioral effects
with one caveat: Students who started working and then cut back on their hours or quit their jobs atogether were
still at an increased risk of developing these problems. “ Although working during high school is unlikely to turn
law-abiding teenagers into felons or cause students to flunk out of school, the extent of the adverse effects we
found is not trivial,” Monahan explained. “Even a small decline in school engagement or increase in problem
behavior may be of concern to many parents.”

2 16. Which of the following is the most appropriate title for the above passage?
@ Learning from Real Jobs. @ After-school Jobs Hurt Learning.

® Doing Odd Jobs to Make Ends Mest. @ How to Juggl e Between Studies and After-school Jobs.
3 17. Which of the following is NOT part of the research?
@ Itisalongitudina study.
@ Datawere collected by comparing students school performance.
® The study aimsto find out the best jobs for teenage students.
@ Participants are from several different age groups, including adolescents.
2 18. Working more than 20 hours a week could :
@ be attributed to the bad economic climate @ distract teenage students from schoolwork
® increase risk of workplace hazards @ cause psychological distress
4 19. In paragraphfour, what does the underlined phrase “nedligible...... effects” mean?
@ The impacts could be huge and severe. @ The influence could be the result of negligence.
® Therepercussions areinvisible. @ The effects are dight and insignificant.
1 20. Which of the following is most likely to be recommended?
@ Parents should cut back on the hours their teenage children work after school.
@ Schools should provide more jobs for students to help out their family expenses.
® Students should pay attention to their schoolwork while working 20 hours a week.
@ School advisors should put the students who work long hours in detention.




